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Introduction




Background

O

Fresh Look Project additional research

Conducted by Interact Communications for three weeks
during the Fall 2006-National benchmark study

Administered via the web using e-mail broadcast, flyer, URL
posting invitations and advertising in Skyline View

874 Skyline students responded

General purpose of the survey:
o Provide data on internal communications.

o Determine strategies appropriate for future marketing and
communications.

o Incorporate results info discussions on the college’s web
development and design.




Respondent Profile
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Education Goadl

Associate Degree Start My Career Personal Enrichment
Transfer to a 4-year Update Job Skills

What is your education goal?




Areaqas of Intferest

Business
11%

Nursing
/ 11%

Other
51%

Undecided
7%
None, N/A
T 4%
Early Childhood
Education
4%
Accounting ﬁ _Automoszychology
3% Biological 3% 3%

Sciences
3%

What is your majore




Residence

11%

13%

O Daly City B So San Francisco O Pacifica O San Bruno B Other

What is your zip code?




Lifestyle




Lifestyle Activities
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1. Never 2:Seldom 3: Notoften 4:Sometimes 5:Frequently 6: Always

How often to you do you do these types of activities?




Percent

30

Radio Preference

What type of radio format is your favorite?




Radio Preference

13%

7%

0949 W 106.1 0105.3096.5m101.3 @97.3 @ 88.5 O Other

What is your favorite radio station?
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Newspaper Preferences

Percent

Daily Papers

Every Week Once a Month

Every Couple Weeks Rarely

30+

20+
~ 107
c
]
s
U
o 0l

Every Day Saturday Only Rarely
Weekdays Sunday Only Never

How often do you read the newspaper?




I Newspaper Preferences

62%

13%

3%

S.F. Chronicle  The Examiner New York Times San Mateo SJ Mercury Other
County Times New s

What is your favorite daily newspaper?




INntfernet Access

96%

17%

51%

-

Internet Home Internet Work Internet School

Where do you have access to the internet?




Television Preferences

15%

33%

15%

17%

20%

0 2 KTVU FOX B KRON 4 O KGO ABC 7 O KPIXCBS 5 B Other

Which channels do you watch regularly?




Communication Preferences




College Internal Communication
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Percent

Email Newsletter Email College Newspaper
Newsletter Home Campus Posters

How would you like the college to communicate with you?




Contact Method

Reach- Mail
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Reach- Email
30
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10+

Percent
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How much do you like/dislike these contact methods?
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Contact Method

Comm. w/Advisors

Comm. w/Professors

F2F in office Email Text Messagint

Phone Instant Messaging 401

F2F in office Email Text Messaging

Phone Instant Messaging

How would you like to communicate w/ your professor & advisor?
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College Publications

Class Schedules

Mailed Home-Print Public-College Download-Website

Mailed Home-CD  Public-Community  Searchable on Site

What is your preferred way to receive the schedule?
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College Publications

Financial Aid
60
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0.
Mailed Home-Print Public-College Download-Website
Mailed Home-CD  Public-Community  Searchable on Site

What is your preferred way to receive financial aid info?
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Importance of Websites

College uses College uses College uses Visited Made Made
web to web e-mailto  website when decisionto  judgements
communicate effectivenlyto communicate l was apply based about quality
w/ students  disseminate before | choosing a oninfo on of school by
info attended college website guality of
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1:Never 2:Seldom 3:Notoften 4:Sometimes 5:Frequently 6. Always




Conclusions & Recommendations
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Conclusions

Lifestyle information indicates that malls, coffee
shops and movie theaters may be the best venues
for advertising.

Information on newspaper preferences indicates
that Skyline’s largest population segment (18-25
year olds) does not read the paper regularly. Nof
the best venue for advertising.

Students clearly prefer e-mail communication of
college information over any other form of
communication and dislike any type of phone
contact.

Students prefer one-to-one personal contact with
their professors and advisors/counselors over any
other type of contact.




Conclusions (cont.)

5. Students prefer the class schedule to be
mailed to thelr homes rather receive this
Information from the website.

6. Students prefer receiving Financial Aid
InNformation by mail. May indicate a need
to reinstate the letter campaign to parents.

/. Students validated the belief that the
website Is an important source of
InNformation when they rated the question

about visiting a college website when
choosing a college.




Recommendations

Develop policies and procedures for
communicating with students on a regular basis.

Update college web site to make the college
more attractive to new students.

Use the survey results to tailor current and future
marketing efforts to targeted audiences.

Other?




